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The Entertainer, the fastest-growing family owned high street toy retailer in the 

UK, has been a leader in its space since 1981. In February 2019, The Entertainer 

acquired Early Learning Centre, with 520 franchise stores internationally. With the 

ever-changing retail climate and a commanding rise in revenue opportunities from 

online shopping, the company needed a partner that could future proof the 
business and enhance its online engagement strategy.

The Entertainer selected Mapp after reviewing other vendors in the market, 

including those in the Forrester and Gartner waves, on the basis of Mapp Cloud’s 
powerful capabilities for customer acquisition and engagement, coupled with 

the company’s experience in executing successful online strategies for retail brands. 

Mapp will help The Entertainer to realign its 
online strategy and combine customer data from 
all touchpoints to develop a richer, more holistic 
view of its customers, and easily action insight-
led engagement at scale. 

The new strategy will aim to reduce abandonment 
and churn, acquire more customers, and extract 
more revenue from the existing customer base.

THE SOLUTION WITH  
MAPP CLOUD 

  Mapp gives the Entertainer a powerful and 
intuitive platform, providing the capability to 
seamlessly collect, analyse and act on  
customer data.  

  Mapp also offers campaign management 
services, providing The Entertainer with a 
Mapp consultant on hand at all times to 
execute campaigns.

  This means that The Entertainer can avoid 
employing additional headcount while still 
gaining specific digital marketing expertise 
from day one.

CUS TOMER SPOTLIGHT: THE ENTERTAINER



WHAT THE ENTERTAINER HAS TO SAY:

“ Mapp really stood out with their forensic response to our use cases paired with 

first-rate strategic services. Mapp enables The Entertainer to meet our customers’  

multi-channel expectations with enriched data insights at its core, giving us the tools 

we need to nurture our customers from acquisition through to advocacy. We’re confident 

we’ve picked the right partner to support us through this exciting period of growth. ”
 

“We’re really excited to have partnered with Mapp as we begin the next phase 

of integrating the Early Learning Centre into The Entertainer’s ecommerce business. 

Customers can expect a seamless, personalised experience across all of The Entertainer 

and Early Learning Centre’s digital channels, including email, social and the websites.We 

need to provide a helping hand to our customers through product recommendations and 

expert advice. Mapp will enable us to do this by giving us a more detailed understanding 

of our customers and communicating the right information at the right time. ”
ROB WOOD  

HEAD OF ONLINE at The Entertainer

ADAM KIRKHAM  
DIGITAL MARKETING MANAGER at The Entertainer
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