Insight-led Customer Engagement: Mapp wins Gold Stevie
Award for Intelligence-based User Segments
San Diego, September 17, 2020 – Mapp has won a Gold Stevie Award for Intelligence-based
User Segments, a solution making it almost seamless to work between analytics and
marketing activities within the digital marketing platform Mapp Cloud. Mapp was awarded in
the category of Sales & Marketing Intelligence Solution of the 17th Annual International
Business Awards – known as the Stevie Awards – the world's only international, allencompassing business awards program.
Mapp received the award in recognition of its Intelligence-based User Segments, which is
integrated into Mapp Cloud and provides a direct link between Mapp Intelligence, its AIenabled customer analytics solution, and Mapp Engage, the cross-channel marketing solution.
Customers can create smart user segments based on the data and insights available in Mapp
Intelligence, including page views, product interactions, customer journey, and user attributes.
The insights provided by Mapp Intelligence allow user segments to be configured in just a few
clicks. In the hands of Mapp Engage, these insights enable customers to send automated
personalized marketing messages to end-users based on very specific characteristics. This
capability can be activated across all channels.
Michael Diestelberg, Vice President, Product & Marketing at Mapp, comments: “It is a
huge privilege to receive this highly respected Gold Stevie Award for Mapp’s Intelligencebased User Segments. We believe that this product enhancement represents a major step
forward in Mapp Cloud’s position as the only solution needed by digital marketers to achieve
true insight-led customer engagement, and so it is highly gratifying to receive this.”
Mapp Cloud is a leading solution for digital marketers to achieve insight-led customer
engagement. With Mapp Cloud customers have the fastest way of turning reliable, datasupported insights into highly targeted marketing activities. Customers do not need any
specific technical abilities to benefit from the precise segmentation and are able to achieve a
greater degree of Return on Investment.
The awards will be presented during a virtual awards ceremony on December 1, 2020. In total
more than 3,800 award submissions from 60 countries were received:
https://stevieawards.com/iba/new-product-awards-category-winners-0

About Mapp
Marketers and data specialists should be able to focus on what will make a difference for their
business, instead of spending all their time taming the technology behind it. With the insightled customer engagement platform Mapp Cloud, they can focus on what really counts – and
the exciting insights that come with it. Thanks to customer intelligence and marketing analytics,
companies can easily and effectively gain data-driven customer insights across all channels

in order to trigger highly personalized marketing activities. Customers benefit from AIsupported forecasting models that enable targeted and self-optimizing cross-channel
campaigns. Automated messages are sent via the most suitable marketing channel, at the
right time, with the optimal contact frequency. Thanks to advanced one-to-one personalization,
the highest levels of engagement and long-term customer loyalty are achieved.
Mapp has global offices in six countries. Mapp’s digital marketing platform helps more than
3,000 companies break away from the pack by uncovering missed opportunities, including
Xerox, PepsiCo, LG, Qantas, Flixbus, MyToys, ING, Infinity and Lloyds Banking Group.
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