11 QUESTIONS TO CONSIDER

EVALUATION GUIDE TO DIGITAL MARKETING
PLATFORMS
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11 ESSENTIAL QUESTIONS

TO ASK VENDORS (BEFORE YOU BUY)

The time has come for your marketing team to purchase a

new digital marketing platform. Implementing marketing
technology requires a great investment of time and
resources and should be planned carefully to avoid any
negative impact on your day-to-day business activities.
By asking the right questions to digital marketing
vendors, you can accelerate the time-to-value and

avoid buyer’s remorse down the road.

With the plethora of marketing technology vendors
available, it's a challenge to find the best provider with
the right solution for your company and your goals.

This guide will help you in your evaluation process

by highlighting 10 key questions you must ask every
marketing vendor. For each question, we have identified
the risk of not having the feature/function and the must-

haves you should be looking for in a platform.

THIS GUIDE IS DESIGNED FOR
COMPANIES THAT:

have outgrown their current solution
want to scale their marketing activities
don't find value in their current solution
want to consolidate many point solutions
aren’t GDPR compliant

want to unify their customer data
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HOW DOES YOUR
PLATFORM ENABLE
CROSS-CHANNEL
MARKETING CAMPAIGNS?

RISK

Using a platform that focuses on only one or two marketing
channels results in missed opportunities of reaching your
customers in the variety of other channels they might be
using. Also, be wary of platforms that originated from a
single-channel point solution, as their additional channels

might not be equally developed.

MUST-HAVE

Choose a platform that meets your cross-channel
requirements through email, social, mobile, and web
channels that were independently built. This allows you to
market to highly-converting audience segments, personalize
communications, and trigger automated messages in the
right channel at the right time along their unique customer

journey.
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HOW DOES YOUR
RISK
PLATFORM HELP ME
Certain platforms limit you to only engage with your known
ACQUIRE N EW POTENTIAL prospects. By not having acquisition marketing native to
CUSTO M ERS? your engagement marketing tool, there is a high chance
. of delivering disjointed customer experiences between

acquisition and retention.

MUST-HAVE

Choose a platform with an integrated data management

platform (DMP), allowing you to collect in-depth first-party
data pertaining to your prospects’ behavior on your website
or app. It will allow you to accurately target the audience
segments that are most likely to convert, as well as bridge

the gap between known and unknown prospects. ww
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CAN YOUR PLATFORM
CONVERGE ALL
CUSTOMER DATAIN A
UNIFIED PLACE?

RISK

With the abundance of marketing tools and channels, your
MarTech stack risks becoming the source of fragmented
data, leading to fragmented marketing. These data silos
prevent you from having a 360-degree view of your

customers.

MUST-HAVE

Choose a cross-channel platform built upon a customer data
platform (CDP) to allow you to centralize data collection,
unify customer data from disparate sources into a single
profile, and activate those segments in the right channels.
You can draw on this first-, second-, and third-party customer
data when planning and executing personalized marketing

campaigns. It also needs to align IT and Marketing teams.
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DOES YOUR PLATFORM
INTEGRATEWITHALLMY  RISK
MAR KETl NG TU 0 LS? If you aren't pulling in all the most recent brand interactions,

you will be sending out irrelevant and impersonal messages,

resulting in a negative customer experience and an

inconsistent customer journey.

MUST-HAVE

Choose a platform that is able to seamlessly integrate

//

with your core marketing tools and systems, including

your CRM, DSP, eCommerce, POS, CMS etc. With the ever-
expanding list of recommended marketing tools, you need
to have a flexible and open platform that can integrate with

these systems. Ideally, the vendor can help you set up the

A

necessary integrations.

® But perhaps look to see if the platforms has native tools,
such as a CDP + Marketing Automation tools that activates

your data for personalization. It reduces the need for other

external tools and complex integrations.
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HOW USER- FRIENDLY IS
YOUR PLATFORM?

RISK

An unintuitive platform will negatively affect productivity and
potentially force you to appoint an internal system admin or

hire an expert to manage the software.

MUST-HAVE

Select an easy-to-use platform that your team can
understand and is excited to put into action. It should
accomplish the desired use cases, designed by the Marketing
or CX team. The most user-friendly platforms also have the
ability to create assets and templates to decrease campaign
development time and increase the volume of marketing

activities.
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HOW DO I DERIVE
ACTIONABLE INSIGHTS
FROM YOUR PLATFORM?

RISK

If it is too difficult to turn the platform'’s raw data into
useable information, you will have trouble optimizing
marketing campaigns, discovering new customer insights,

and creating customer value.

MUST-HAVE

Choose a platform that enables you to maximize your
campaign outcomes through customizable dashboards and
reports. These analytics tools should help you analyze cross-
channel campaign results, draw conclusions, and execute on

real-time information.
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IS YOUR PLATFORM
CONSTANTLY
INNOVATING WITH NEW
TECHNOLOGIES?

RISK

You don't want a platform that stays stagnant. Marketing
technology trends move fast, so you need a platform
that can keep up. If a product vision and a frequent
release cadence is not shared, you might get stuck with

implementing “old school” marketing campaigns.

MUST-HAVE

Select a platform that deploys new features and channels,
shares its roadmap, and releases updates, while also
innovating with current marketing technologies. For instance,
advancements in Artificial Intelligence and machine learning,
when incorporated in the platform, will substantially improve

your marketing execution and analytics.
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HOW LONG DOES IT RISk

TAKE FOR MY COMPANY

TO IMPLEMENT YOUR o v yers 5 o esurcs Wyt
PLATFORM? i, o 5 sy o e e

responsibilities.

MUST-HAVE

N Choose a platform with a timely set up, as well as an
- ; S o - . . . . . .
R ] 1 onboarding program (and appointed specialist) to aid in the
1 / \ implementation and training of your team. Depending on
\ e the size of the organization and the condition of the data, the
! : / platform implementation could be as short as one to three
P> ~—
& months.
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WHAT DOES YOUR ok
CUSTOMER SUCCESS ”
PROGRAMLOOKLIKE? o0 oo

potential, diminishing its ROI, without proper guidance from

the vendor.

MUST-HAVE

Select a platform with a personal touch, including a single
point of contact (an account manager) who can help you
maximize the platform'’s full capabilities, quickly resolve
issues along the way, and make you self-sufficient - without
additional charges. Depending on your business’ needs, seek
out a vendor that also offers digital marketing services to

amplify your in-house capabilities.
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IS YOUR PLATFORM
SCALABLE TO THE
GROWTH | WILL BE
EXPERIENCING?

RISK

Some systems are specifically built for smaller businesses
and less sophisticated marketers, so they are not able to
scale with your growing business, limiting your marketing
scope. You will be forced to switch over to another platform

when the time comes.

MUST-HAVE

Choose a platform that grows alongside your team and your
brand, with high data processing power, advanced user
access, cross-channel orchestration, predictive analytics, and
other mature functionalities. It's important to keep the time-
to-value in mind also, as it shouldn’t take too long to get that
ROL.
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DOES YOUR PLATFORM RISK
HAVE DATA PRIVACY & ) | |
SECURITY COVERED? doa g e bcomns  Wghesprony ahenseecing

your MarTech. If the data is being gathered in the EU, it

cannot be sent outside its territory.

Choose a platform that has the certifications and precautions
in palce to be GDPR compliant. You must always ensure
that the servers of your customer data platform are located

within the European Union.

Ensuring that your customer data meets the requirements
from governing bodies prevents conspicuous fines and any

downtime related to regulatory investigations.

13 mMapp


https://mapp.com/?mc=uk.11-questions-site-page.other.mapp.other.mofu.content&utm_campaign=uk.11-questions-site-page.other.mapp.other.mofu.content&utm_source=mapp&utm_medium=other&utm_content=site-page

cHo0SING THE [T ALY

Choosing a digital marketing platform depends on what you
specifically want to achieve with it and how it fits in with the

rest of your MarTech stack.

At a minimum, the vendor you choose should make your

marketing team's life easier and deliver ROl in the form of:

* Increased team productivity

When you begin evaluating digital

* Improved campaign quality
¢ |Increased marketing activities marketing VendOFS, take |\/|app D|g|ta| intO

* Reduced MarTech costs consideration. Our all-in-one solution, Mapp

* Improved customer experience Cloud, checks all the must-have boxes, and

* Increased revenue more

EXPLORE MAPP
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X1 MAPP CLOUD

Mapp Cloud’s insight-led approach empowers digital marketers across consumer-facing industries to deliver exceptional
customer experiences. We combine your data with Al to generate actionable insights that help you guide and connect with
consumers along their journey with your brand. It's an enterprise-grade, cross-channel campaign management platform that

beats the ROI of conventional marketing clouds. Interested to see more? Book a demo!

INTELLIGENCE:
Powerful analytics and Al can dig % ENGAGEMENT.
deeper into your data than ever e - Build and implement a rich cross-

before, generating actionable o channel marketing strategy to
insights and predictions of what your \ 2 Improve engagement.

customers are going to do next. Learn more >

Learn more > /f/ -6

7 Z v
- e
UNIFIED CUSTOMER DATA: INTEGRATIONS:

Create personalized experiences Make your data understandable, Easily integrate with the rest of your
based on who your customers are accessible, and actionable by marketing ecosystem, so your data
and what they want, making every unifying it in our CDP (Customer is more readily absorbed and unified

touchpoint relevant. Data Platform) and giving you a with flexible APIs.
single customer view. Learn more >

Learn more >
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